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The Knowledge is POWER Pack 

 

Thank you for downloading The Knowledge is Power Pack.   

We created and compiled this concise, power-packed package of knowledge so we can 
help you save time and avoid making costly mistakes and assumptions about 
establishing an effective Internet presence.   

Noticed I said EFFECTIVE.   

Because building a website these days is easier than ever but the mistaken assumption 
is that a website is a business.   

It is not.   

In fact, a website is really only your starting point.   

The key to success is how you will get targeted prospects TO your website and then 
convert them into paying customers or clients.  That’s the real challenge. 

So, while there’s a ton of information out there, much of it more comprehensive than this 
report, we felt that the info contained within these pages are basic essentials that you 
should know.  They can be implemented ideally before a new website and business is 
launched or applied afterwards as well. 

Here’s what’s inside: 

 Top 10 Things Your Website Must Have to Be Effective 
 Why and When Search Engine Optimization (SEO) Will NOT Help You 
 Six Killer Online Tools That Will Dazzle and Amaze You  

Enjoy!  -Gene Sower, President, Samson Media 
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Websites come in all flavors and stripes, reflecting the wide variety of companies and 
the businesses they serve.  While some sites are ecommerce sites selling products 
directly from the site itself, most are virtual calling cards and store fronts designed to 
communicate a series of messages.  The question is, what message is your website 
communicating purposely or indirectly about your business? 

If done correctly, your website should communicate: 

 Who you are 
 What you do 
 Why you do it better than your competitors 
 Credibility and authority 
 Incentives for the reader to contact you 
 Easy ways to be contacted 

While there are many ways to communicate these important points, here are some 
universal truths your website needs to compete successfully online: 

 1.  RESPONSIVE DESIGN: 

As of April 2015, Google announced that they will no longer return non-mobile-ready 
sites in searches that originate on a mobile device.  This means that for any searches 
performed on a smart phone or tablet, non-responsive designed websites will no longer 
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appear in the results.  Fast-forward to 2021 ---  according to a report from Google, more 
searches are now done on mobile devices than desktops.  So if your website is not 
mobile-friendly, it essentially doesn't exist for more than 50% of searches. 

2.  ONE PAGE FOR EACH PRODUCT OR SERVICE 

Each product or service you offer should have its own, individual product or service 
page.  Your core product and services pages should be separated to allow the search 
engines to more easily and effectively index your website and its content.  If you were a 
lawyer, for instance, and offered divorce services, real estate services and personal 
injury services, lumping them all together on one page will not help distinguish one from 
then other in the eyes of the search engines.  The reason, is that someone doing a 
search for a real estate lawyer is a different prospect then someone looking for personal 
injury advice.  Aside from SEO and the search engines, it's just a good idea from a 
usability and organizational standpoint, too. 

3.  CALL TO ACTION 

What do you want your visitor to do when they get to your website?  It may be obvious 
to you but not to your website visitor.  Sprinkling various calls to action throughout your 
website encourages the desired response.   A visitor may not be ready to pick up the 
phone and call you right then, but they might be willing to request more information by 
filling out a contact form, or opting in to a whitepaper download or following you on 
Twitter or Facebook.  Provide several different options to engage with your visitors so 
you can begin to either follow-up or provide additional content that educates them about 
your Unique Service Proposition (USP). 

4.  LEAD CAPTURE 

Your site should be working for YOU and your business, remember that.  Your website 
should be communicating with prospects and customers alike as well as becoming the 
mouth of your marketing funnel for generating leads.  One of the most effective ways is 
to deploy some type of data capture strategy that provides valuable information and 
insight in exchange for an email address so you can follow up later.  Consider creating 
landing pages with a cool tool like Lead Pages that integrates with many popular email 
marketing programs such as Aweber and iContact. 

5.  CONTACT INFORMATION 

Make it slam-dunk easy for people to get a hold of you.  If you're in business and have a 
website don't be coy about displaying your COMPLETE address, email and phone 
number.  Unless you're in the witness protection program you WANT people to be able 
to reach out to you and your business.  Do you work from home and don't want to have 
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strangers showing up at your door?  Get a PO Box.  Worried about getting email SPAM, 
post your email address like this:  gene at samsonmedia.net.  Don't want people to call 
you?  Why not?  Again, you're in business!  If you're really so concerned about getting 
Robo calls and other annoying types of calls, get an inexpensive answering service to 
screen and forward your calls (this also increases your level of professionalism).  Make 
it stupid-easy for people to reach you in a variety of ways. 

6.  STATEMENT OF PURPOSE 

You know who you are and what you do but is it immediately obvious to anyone else 
visiting your website who may be unfamiliar with your business?  Don't take for granted 
that people will know.  Make it immediately apparent what you do by clearly stating what 
your business does right up front on your home page.  Even something like a short 
paragraph with the heading:  THIS IS WHAT WE DO that offers a concise explanation 
of what you do that links to your expanded ABOUT US page would be very helpful.  
Another way to reinforce what you do at a glance is with a great tagline.  Take Samson 
Media, for example.  Samson Media could be many things but we clarify that quickly 
with the tagline:  "Strength in Online Marketing."  OK, so now you know :-) 

7.  PERSONALIZED ABOUT US PAGE 

Even though it is the Internet, people still want to deal with other people and that means 
knowing what people they are dealing with.  Don't just have some bland "Mission 
Statement" to explain who you are and who you serve on your ABOUT US page.  
Nothing wrong with an overview of your business and what you're all about, but mix in 
photos of you and your employees, if applicable.  Explain some of your "why" and 
details about your backstory, experience and how you arrived at the business you're in 
now.  Even if you're a big company, a message from the president and photos of the 
office and employees go a long way toward humanizing your brand.  People want to 
know this stuff.  Tell them a story that gives them a real sense of who you are and why 
you're in business. 

8.  APPROPRIATE LOOK & FEEL 

Each business has a look and feel that is industry-appropriate.  Yes, while you may 
want to cut across stereotypes of appearing like a stodgy accounting firm, you don't 
want to go overboard and appear frivolous.   Even if you are the most fun accounting 
firm to work for, your website still needs to project a sense of competency and credibility 
that people look for in an accounting firm.  Conversely, if you are a party planner, you 
want to emphasize style and fun and not appear too serious, stodgy and bland.  Ways 
to convey the appropriate look and feel involve using the right color palettes to convey 
the right impression.  Rely heavily on your website designer to help you with this.  
Complimenting your logo's colors is a great place to start.  And keep in mind you can 
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counter and balance a more corporate color palette of blues, greys, whites with some 
fun images of staff, office parties and outside events to achieve the proper balance.  A 
bright, primary-colored website will be more appropriate to a daycare center than a 
nursing home just as more corporate colors such as blues, golds, greys are probably 
better suited to banks and investment advisors.  You can get some great color theme 
ideas at the Adobe Color Wheel site HERE. 

9.  USE BASIC SEO 

Despite the massive changes in the world of SEO over the last two years one thing that 
is not going away soon despite the constant proclamations to the contrary is keywords.  
While SEO is a very deep and complicated topic, the fact remains that people still 
search using keyword phrases and in order for your site to even be considered in 
search results relevant to your business, you need to have your important keyword 
phrases represented consistently and visibly throughout your web pages.  In addition to 
on-page SEO, you'll need to have keywords added to your background code in places 
like your ALT tags and image file names.  Your title tags are still an important signal to 
the search engines about what your site is about, unlike keyword tags which have 
become nearly meaningless.  Other ways to boost your SEO rankings is to get inbound 
links from other sites by creating content worth linking to.   Having video on your site 
(and home page) is also good since it keeps people on your site longer, which is a top 
ranking factor. 

10.  BLOGGING 

Last but not least is a blog.  Websites without an active blogging component are nothing 
more than static brochures.  Having an active blog as part of your website is the number 
one tool for attracting not only the search engines but prospects who are in the buying 
mode.  Your blog becomes the living, breathing area of your website that allows you to 
educate your customers and prospects about your products and services.  Always Be 
Educating (A.B.E.) should be your marketing mantra.  The thinking is:  by creating good, 
relevant, informative content on your website, you help people make a buying decision.  
And if done properly, by helping people make a buying decision --- they'll buy from 
YOU! 

BONUS TIP:  While social media is not a website design element by itself, having links 
to your own social media sites on your main website sends an important signal to your 
visitors that you are a company that is approachable, current, and listens to its clients.  
While this can stir up controversy in some companies, such as who will manage social 
media, what do you say, etc., it provides an alternative way to connect with your 
company and provides your company with a foot in the door of the places where your 
clients and customers hang out.  So, if you have social median accounts, include 
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badges and links to them prominently on your website.  If you do NOT have any social 
media accounts, at the very least set yourself up with a free LinkedIn account and use 
that! 

5 Situations When NOT to Use SEO 

 

Search Engine Optimization can be a powerful and effective method for getting your 
business in the mix when people are searching for the products or services you sell. 

The days of searching the Yellow Pages and calling the business with the largest ad are 
long gone. 

But SEO has many of its own challenges and much of it has to do with unrealistic 
expectations about what it can and what it can NOT do for you, 

So to help you evaluate whether SEO can be part of your well-rounded Internet 
marketing strategy, here’s 5 reasons why SEO will NOT help you” 

1. You Have a Made-Up Product: The whole foundation of SEO is to position your 
webpages to be the answer to the question regarding relevant searches. If the product 
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or service you offer is something so unique or made up, you can’t leverage SEO for the 
simple reason that nobody knows to search for it. Case in point was a company that 
came to us to implement an SEO program for “Dog Wine.” The problem is two-fold: 
Wine is actually bad for your dog so nobody would be looking for those keywords 
together unless maybe it was for “Dog wine poisoning.”  

Secondly, the product wasn’t actually wine at all but a type of gravy commonly sold to 
spruce up kibble. So while the product was real and perfectly OK to feed your dog, the 
association between the made-up product category (dog wine) and the actual product (a 
kibble additive commonly referred to as “dog gravy”) was beyond the scope of SEO. A 
better marketing solution that we suggested was a trade PR campaign combined with 
blogger reviews since the product needed explaining in order to “get it.” 

2. Low Search Volume: The biggest issue we find is that the keyword phrases 
associated with the company’s products and services are in low demand. Nobody wants 
to hear that what they’re selling is not in demand or the greatest thing since sliced 
bread. SEO exposes weaknesses in branding and product positioning. Sometimes SEO 
is considered a panacea for a weak product offering or non-existing branding campaign. 
SEO can’t perform magic, and certainly can’t create demand where little or none exists. 
SEO works best when you have a product or service with well-articulated BENEFITS to 
the person doing the search, since most searches start with “How do I …” or “How to…” 
Be the answer to that question assuming it’s even being asked. Conducting basic 
keyword research using something like the free Google Keyword Planner inside Google 
Adwords will expose those weaknesses right away. 

3. No Supporting Efforts: Search Engine Optimization has become increasingly 
complex in that one-time efforts, like adding keywords and META tags, while still 
important, aren’t enough to sustain any short term success. And with the rising impact 
of content marketing on SEO, businesses will need to invest in ongoing content creation 
and social media distribution efforts to boost their baseline SEO results since all the 
major search engines have gone on record that consistent and authoritative content on 
a particular subject will reinforce and increase your SEO rankings. So to invest in SEO 
is really a baseline step that needs to be reinforced with social media marketing and 
content marketing and blogging on an ongoing basis. 

4. Website Design is Not Set Up For SEO: While a website’s layout can be changed, 
this can often lead to additional costs in order to change the layout of the website to 
make it SEO-ready. For instance, the number one problem to avoid is when all products 
and services are listed on a single page. In order to perform proper SEO, each product 
or service must have its own page since proper onsite SEO requires unique META tags, 
Title tags, keywords, etc. Another hurdle is when clients have Flash-heavy websites or 
resist placing actual text and words on the site preferring mostly pictures. SEO is about 
content, mainly text. 

5. Need Results Immediately: And as you probably suspect, SEO can take time to 
take effect. In fact, the very nature of GOOD SEO practices is to try and mimic organic 
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linking and social media activity in as natural ways as possible. That means slowly, and 
gradually. And even then, it can take the search engines weeks and even months to 
index your site and pages and move it up in the rankings — if at all! So if you have a 
special event or you’re planning a product roll out or other timely event, SEO isn’t going 
to be your ticket to the top. You’ll be better off implementing a Pay Per Click advertising 
campaign or maybe an email marketing campaign combined with social media to make 
things happen on YOUR schedule. 

Taking these 5 tips into consideration, SEO can be a very powerful tool in your Internet 
marketing arsenal. But it’s not the end-all be-all for all situations.  Matching the right tool 
to the right task is the key!  

6 KNOWLEDGE IS POWER TOOLS YOU CAN’T BE WITHOUT 

 

Speaking of the right tools for the job, below are some of the cool tools we use nearly 
every day.  While all have Pro versions, many are 100% free to use as often as needed.  
This small group has been hand-picked because of their usefulness and ability to fill a 
real need ---- work horses, so to speak, that we return to over and over again.  Ease of 
use being a top priority! 
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BUZZSUMO.COM 

 

CONTENT MARKETING & SOCIAL MEDIA:  Buzzsumo tells you what specific content 
was the most shared on social media during a particular date span when you type in a 
keyword.  This can help direct your own content marketing efforts when you see what 
are hot topic areas in your niche. And just as useful, if you’re looking to pitch bloggers or 
identify influencers in a particular space, it identifies people by the number of Twitter 
followers they have with links to their Twitter profiles you so can pitch them on link 
sharing ideas, joint ventures and follow them on social media to harvest ideas of your 
own within specific verticals.   
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SPYFU.COM 

 

 

PAY PER CLICK, SEO, KEYWORDS:   Spyfu allows you to literally spy on your 
competitors by simply adding the URL of their site.  What comes back is a tsunami of 
really useful and insightful data such as what their main keywords are, both organic and 
paid.  But the real kicker is it will tell you exactly what they are spending a month on 
Google Adwords which can help you determine worthwhile keywords to target for your 
own SEO or PPC efforts.  
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HOOTSUITE 

 

 

SOCIAL MEDIA AUTOMATION:  – This all-in-one dashboard allows you to manage 
over 35 social networks. Schedule your posts for an entire week. Monitor your 
community and engagement. And get detailed statistics & analytics for each social 
media platform.  We use this for ourselves every day as well as for all of our clients.   
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CANVA.COM 

 

 

GRAPHIC CREATION, CONTENT MARKETING, SOCIAL MEDIA:  OK, you can thank 
me later because if there’s one single thing that made this entire report worthwhile it’s 
introducing you to Canva.  If you’ve never heard of it, Canva was our COOL TOOL of 
the YEAR in 2015.  This stupid-easy graphic creation tool will make a professional 
designer out of almost anyone.  It offers pre-sized layouts for all social media layouts 
and includes everything from infographics, to YouTube, Facebook, Twitter and Google 
Plus headers, to thousands of free icons, backgrounds, symbols and more.  Oh, and did 
I mention it was 100% free (unless you choose to purchase some of their premium 
stock images).  In 3 years I think I’ve spend about $4 on the site but saved myself 
THOUSANDS in design costs while elevating the quality of our content marketing and 
social media work to new heights. 
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HOTJAR.COM 

 

WEBSITE INSIGHTS:  If Canva was our Tool of the Year for 2015, this may be the Tool 
of the Year for 2017.  Also 100% free for the basic level we use it for, Hotjar is so cool it 
almost seems wrong.  Almost.  Hotjar LITERALLY records every visitor’s actions on 
your site so you can see where they go and where they click.  In addition to the 
recordings feature (only the country, date and operating system of the visitor are 
displayed) Hotjar also provides a heat map tracker and a funnel tracker to see how 
people move throughout your site, from entry to conversion.   
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WHO.UNFOLLOWED.ME 

 

SOCIAL MEDIA, TWITTER MANAGEMENT: Another tool we use multiple times a 
week to easily keep our Twitter feed clean and up to date at a glance.  This handy 
website allows you to reciprocate, acknowledge and engage each new follower with a 
welcome message as well as see who unfollowed you so you can unfollow them (if you 
want).  Also 100% free.  TIP:  After you set up a free account, it works best when you 
are already logged into Twitter in the background so it can view your account.   
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PLACEIT.NET 

 

WEBSITE DESIGN, CONTENT MARKETING, SOCIAL MEDIA:  Placeit is just plain 
fun!  It provides over 2,500 mockups with digital, print and apparel themes.  Want to see 
your logo on an attractive model?  Check.  Want to see your website on an iPhone in a 
meeting?  Check.  They even offer video !  While many of the smaller sizes are free, the 
medium and hi-res versions cost from $8 to $38, videos up to $99, with much cheaper 
monthly plans if you plan to use it frequently.   

TO SUMMARIZE 

Tools and knowledge are only beneficial if you use them.  If you even use 1 or 2 of 
these tips and tools you’ll be moving forward.   

Checkout our Turn-key Comeback Marketing Plan HERE: 

https://samsonmedia.net/comeback-campaign/ 

 WEB:   www.samsonmedia.net 
 FACEBOOK:   www.facebook.com/samsonmedia 
 TWITTER:  www.twitter.com/samsonmedia 
 LINKEDIN:  www.linkedin.com/company/samson-media-llc 
 YOUTUBE:  www.youtube.com/user/samsonmedia123 

 


